
Dairy in the 
media

I am so fa-moo’s



Why, where 
and what?



The media 
landscape in SA



Where is the news

Ofcom figures show that the number of 
people consuming traditional media has 
significantly decreased, with only 24% of UK 
adults consuming print media. Meanwhile, 
online consumption grows year on year with 
a current estimate of 66% actively seeking to 
read digital media. 

-by touchdownpr | Aug 22, 2022

https://www.ofcom.org.uk/__data/assets/pdf_file/0027/241947/News-Consumption-in-the-UK-2022-report.pdf
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South African population

~ 60,6 million 
June 2022

**The current population of South Africa is 60,535,039 as of Tuesday, September 12, 2023, based 
on Worldometer elaboration of the latest United Nations data

• 69.0% ~ urban 2023
• median age 27.6 years



39 - 43 million users in SA





What is in the media? 
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Recurring topics for 2020 (n = 1758 + 90)
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Recurring topics for 2021 (n = 713 + 241)
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Recurring topics for 2022 (n = 1025 + 329)
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Recurring topics up to date for 2023 (n = 713 + 241)



Opportunities identified 

Dairy is seen as:
Important in nutrition for children

Important in gut health 
Important in bone health
And Lactose intolerance

Challenges identified

Consumer want to know the impact on:
Plant-based dairy alternatives
Environment 



The Consumer Education Project of 
Milk SA’s approach…



Consumer advertorials 

• Target: Moms with 
children living at home

• Aim: to communicate 
the ‘reason’ to include 
dairy in the diet

• Print and digital



Digital publications

Two radio interviews

RediscoverDAIRY



Recent consumer advertorials

Caxton: ‘Get It’ 
publication 

Elderly Mothers/ general

RediscoverDAIRY



Recent advertorials 
RediscoverDAIRY



CEP Featured articles in media for 2023

2023: 

Caxton Community paper | Get It Magazine 
and Digital publications | Modern Mom | Virgin 
Active | Media 24: Huisgenoot, You and Kuier

No of articles AVE

Internet 193 R 3 454 752,82 

Magazine 25 R 759 963,77 

Regional Press 7 R 265 078,99 

National Press 0 R -

Radio 14 R 310 251,63 

TV 0 R  -

Trade press 1 R 41 170,15 

Health Professional 1 R  102 200,28 

Total PR 241 R  4 933 417,64 







3h47





30% = 1h00





10% = 2.5 mil





CEP of Social



Video
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