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The media
landscape in SA
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Where is the news

NEWSSTAND .

Ofcom figures show that the number of
people consuming traditional media has
significantly decreased, with only 24% of UK
adults consuming print media. Meanwhile,
online consumption grows year on yedr with
a current estimate of 66% actively seeking to
read digital media.

-by touchdownpr | Aug 22, 2022



https://www.ofcom.org.uk/__data/assets/pdf_file/0027/241947/News-Consumption-in-the-UK-2022-report.pdf
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Chinese search queries for symptoms
Relative volume of searches in Wuhan, Jan 2017 - May 2020

Number of articles per platform for 2019

m Internet

® Magazine

m Trade press
National Press
Regional Press

m Professional

m Radio

mTVv



SOUTH AFRICA
IN 21-DAY

LOCKDOWN

COVID-19 W N

Number of articles per platform for 2020

m Internet

COVID=19
UPDATE

AND OTHER NEWS

® Magazine
m Trade press

Regional press

m National press

m Professional

m Radio
mTv

A lockdown is an emergency
protocol that requires South
Africans to stay at home
except for essential
purposes.

Grocery stores, pharmacies,
banks and other essential
industries will remain open.

All non-essential activities
are suspended.

The full national lockdown will begin at
midnight on Thursday 26 March, and will continue for 21 days.

WHATSAPP SUPPORT
0600 123 456 p—
EMERGENCY NUMBER

0800 029 999 2050

REPUBLIC OF SOUTH AFRICA sacoronavirus.co.za n l:




Qaanitah Hunter, Kaveel Singh and Jeff Wicks

Number of articles per platform for 2021

m Internet
“ m Magazine
‘ Trade press

Regional press

% Inside the ZUMA
UNREST that set
% South Africa alight
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Foreword by Adriaan Basson

COVID-19: The economy in Q3: 2021 was the same size as what it was in Q1: 2016

The economy is 3,1% smaller than what it was before the pandemic. Real GDP (constant 2015 prices, seasonally adjusted)

m National press
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COVID-19: In Q1: 2022 the economy returned to pre-pandemic levels

teal GDP (constant 2015 prices, seasonally adjusted)
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Number of articles per platform for 2023

m Internet
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South African population

~ 60,6 million
June 2022

- 5,1% 19,9%
s 14 Stats sa
n : .. Department: ¢
“@ %)’ Statistics South Africa =R

* 69.0% ~ urban 2023
« median age 27.6 years

**The current population of South Africa is 60,535,039 as of Tuesday, September 12, 2023, based
on Worldometer elaboration of the latest United Nations data
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INTERNET ADOPTION

INDIVIDUALS USING THE INTERNET AS A PERCENTAGE OF TOTAL POPULATION
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ED 16 TO &4 SPEND USING THE INTERNET EACH DAY ON ANY DEVICE
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Recurring topics for 2020 (n = 1758 + 90)
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Recurring topics for 2022 (n = 1025 + 329)
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The IDF global Carbon

Footprint standard for
the dairy sector
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Recurring topics up to date for 2023 (n = 713 + 241)
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Opportunities identified

Dairy is seen as:

Important in nutrition for children
Important in gut health
Important in bone health

And Lactose intolerance

Challenges identified

Consumer want to know the impact on:
Plant-based dairy alternatives
Environment




The Consumer Education Project of
Milk SA’s approach... g ECAXTON

PRIME ~ PRITANKACHPRA
SETS REAL #
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The Consumer Education Project is an initiative by Milk SA that was formed to communicate health messages regarding milk and other

dairy products to the public at large and to selected target groups that are opinion formers in South African society.
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Digital publications RediscoverDAIRY
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Cost of living isn't getting any easier and South African consumers are stretched to get the best value

e possible for their shrinking household budgets. One of the biggest concerns is maintaining a healthy
g8 Tourism lifestyle and optimal nutrition for our families as we are pushed by continuing high inflation to prioritise

s above all else.

1y households are getting granular with their food budgets to find cutbacks and savings. This means
only looking for cheaper substitutions and introducing more meat-free meals, but also considering the
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Recent consumer advertorials

Mothers/ general

Elderly

ADVERTORIAL

DAIRY IN YOUR DIET

We highlight the nutritional challenges assodiated with aging
and why having dairy is important when growing older

With ageing, your metabolsm may siow. This means the body s not s
efficent & converting food to energy or absarbing nutrients from food as &
wsed 1o be Many elderly people also struggle to maintain 3 good appetite
of experience dental problems that make chewing and eating difficult

Not getting enough energy and nutrients from food can lead to low
encegy levels and muscle weakness. This, In turn, can affect 3 pessorts
balance, posture and strength, Increasing the risk of falls and fractures o
having to depend on others for help.

Between the ages of 40 and 80 years, musce mass may drop by 30t0
per cont. The rate of this dedine depends partly on how active you
the amourt and quality of the protein you consume. Exercsing regularly
and Inchuding enough protedn in your diet can help siow the process of
losing musce mass and strength assocated with ageing.

Choose DAIRY to help prevent muscle loss

Dairy products are good sources of protein. Milk. amast, yoghurt and cheese
not only contain good-quality protein but also other nutrients that ace essential
for maintaining muscie and bone health. Mik and dairy supply J the essential
amino aads - the bullding biocks of protein - that the body needs, togather
with the minerals caloun and potassium, which support muscle function. Dalry
e 15 are Also 3 great choice for pecpie who peefer to have smaller more
frequent meals, or those who struggie 1o chew or do not ¥ 10 spend much
tme preparing meals.

For more information, visit www.rediscoverdairy.co.za
S or follow rediscoverDAIRY on Facebook.
%7 Aninitiative by the Consumer Education Projectof Milk SA

How to indude dairy in your diet

+Use milk nstead of wates to cook
pormdge eg. cats

« Add grated cheese to scrambled eggs
or have a cheese omelette with toast

« Make 3 smoothie by blending
double-cream yoghurt, fresh fruit and
cats togethes

«Eat 3 small tub of yoghurt as 2 mid
marning of late-night snack.

« Enjoy a glass of cold milk or a cup of
warrn millk with annamaon and honey

« Prepace a milky coffee of enjoy hot
chocolate s 3 comfort drink

t yourse¥ to a cheese sandwich or

It on toast with vocado and egg

ni and cheese ts always 3

vourite. You can aiso add cheese

te sauce to have with brocco

to
ot caulifiower

- Str some grated cheese INto soup of
sprinkle & over pasta of cottag
+Make 2 home-made custard as a treat

Dairy products are convenient, versatile

and delicious - a great way 10 help
you achieve 3 talinced, nutrient rich

and Immune system. It is convenient,
versatile and taste good! Try to have
WO 10 three servings of dairy every day
10 ke you going No matter your age.

ADVERTORIAL

MILK — WHAT AWINNER!

Here's what you should know to choose the best milk option for everyone in your family

Cow's mifl 1s 2 versatde and convenient source of Important nutrients for the
whole famdy. It contains 3 unigue combination of vakuable nutrients, of which
some are typically laciang in many South Africans’ diets These Indude calcium,
potassium and vitamin A Milk i also an affordable source of good-quality
protein, and its overall health benefit sterns from more than Just the sum of is
Individual nutrients. What's more Is that mik is ready 1o be enjoyed just as it s or
a5 3 base In other dishes and helps o keep you feeling fuller for longes.

Put healthy options in your basket g

It does not matter ¥ you buy fresh, pasteurtsed milk ooy |
ot long Iffe milk. It 1s equally rtritious. However, L re WL
¥ you buy powdered mil, make sure that s ”
real cow’s milk. Look at your food label and more

specifically the ingredients list. The Iist of ingredients will be shoet and the first Rem
will always be full-cream or fat-free (cows) milkc If not, it's not real milk.

Dont be fooled: coffee creamer i not cow's milk Coffee creamer s made from
unhealthy plant fats and contains very little protein (0.19%9) and no calourn ot any
of the othes Important nutrients of milk. Coffee creamer is not 2 substitute for mific
and can neves replace mik of formula mik in the diet of chiidren or bables.

Take your pick: you'l get the same unique combination of nutrients and the taste
you love whichever milk option you choose!

For more information, visit www.rediscoverdairy.co.za
\\f}‘ or follow rediscoverDAIRY on Facebook.
8% Aninititive by the Consumer Educaton Project of ik SA

Your milk choices

The difference between ull-ceam low
fat and fat-free mik is the amount of
fat pes serving its enesgy () value and
the vitamin A content. When the fat of
milk s removed the fat-soluble vitamin
Als lost. Chiidren, elderly and immune:
compromised peopie should therefore
rather use full- crearn milk, while people
with disbetes or who are overweight
should use low-fat o fat-free milk.

3\

m-lﬂ-suthméw

Low-fat milk - <3 75qfx and 5184
Fat-free milk - <1,259 fatand 362

You can also choose to buy fresh
(pasteurtse) milk or milk that keeps.
for longer, such as long-ife (UHT) or
powdered miic. it doesmt matter which
one you choose - each offers you Jll
the goodness of cows miic

Always keep fresh mik In the fridge.
Long-ife milk can be stored In the
cupboard untf you need It but put it
In the fridge once it has been opened.
Powdered milk s convenient because
YOu Can prepare only s much as you
need at one time.

Did you know?

« 1 15 best 1o store your milk in the
back of the fridge (not the door) to
ensure 1 stays fresh - even when the
powet is down.

~Want to use milk ater or worried
about lbadshedding? Simply freeze it
In smaller containers, and then let it
thaw In the fridge before use. A quick
shake once thawed and it ready to
dirink or use In your favourite recipes.

GET IT SHOPPING, PEOPLE AND LIFESTYLE IN YOUR NEIGHBOURHOOD

RediscoverDAIRY

. .
You ’re anIt e d The weather's tuming chilly ... o we've rounded up some
o o o delicious dishes and a great red to warm things up a little.

Made with milk

warm bowl of melkkos ... pure nostalgia!

0thing sts the heart like 3 warm, comforting bow! of meldos.
rearmy melkkos is loved by many and It s an economical dish
39t you can whip up auickly for your famiy. But Its not only
Ohcious; s PUIONS 100. Made with milk, mekkos s packed
¥ Protein, energy and many Other IMPOTaNt Autrents.
fakes 6-8 porvons

sprechents: 2 e full-cream milk, 1 whole CiAnamon stick,

20 mi cake flour, 5 mi 5at, 509 butter, Cinnamon sugs! 1o serve
tethod Pour the milk into a large pot asd add the cinnamon
sck Let the milk heat gradualy.

It the mik heats, mix te flour and sakt together. Then

5 your fingens 10 rub the butter in 50 that the mixture locks
umbly. (This s called frummels in Afrikaans)

e the mik starts bolling, sprinkle the frummels into the

Yk and st with 3 wooden spoon til eveny spresd through
»e ik

ecuce the hest 10 kow and let the mixture simme for about

2 minutes. Keep on stirning until the mixture thickens. it should
0t be smooth - melkkos done right looks lumpy. Cover the pot
2 alkw the malkkos to cook for another S mmtes.

emove from the heat. Sprnkie some CINNamon SUgar into
Mty 50Up bow's and then 5poCA the hat melkkos over &

Nutritious food on a budget

Lating nutritious food yet watching the budget
15 2 challenge for many househokds these days
But ik and dairy procucts generally cost less
han other proten sources iuch as meet, chicker
o fish. Milk contans vakuable nutrents that help
SUppOn 8 growing bady at an aMordabie pree.
Two cups of All-cream mulk wil cover

« A third of your protein needs for a day - to help
You QoW 4nd SUPPOrE muscie Stength
 Two-thisds of your calcum needs - for healthy
bones and teeth

« Amost il your vitamin 812 needs - to help
keep your memory sherp

« Almast half of your potassium needs - fora
Pealthy heart

« A Quarter Of your Witamin A needs - 10 Support
your immune system

+ More than a thid of your phosphorus needs

10 help maintain growth and repair

+ Some magnesium, Snc and viamin A2 - to
SUPpO you energy suppl and Immune system
Nine (Important nutrients in every cup of mik
food to fuel your bodyt

For more nformation, vist rediscoverdary coza
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RediscoverDAIRY

Recent advertorials

Enjoy all DAIRY PRODUCTS )y

Rl as part of a balanced diet [T SN] S

INTERESTING READ

You don’t have to miss out on the

goodness of milk and dairy if you have /| vo u RS\

diabetes. Rediscover Dairy tells us why.
cultural celebration
Read more d made the diabetic 1 way

DIABETES
SOUTH AFRICA




CEP Featured articles in media for 2023

No of articles AVE
Internet 193 R3454752,82
Magazine 25 R 759 963,77
Regional Press 7 R 265 078,99
Radio 14 R 310 251,63
Trade press 1 R 41170,15
Health Professional 1 R 102 200,28

MR i 05 O A
TP TIFS FRAM YOLTS

§ing to Ine life with

Mifvhcssa nd care

2023:

Caxton Community paper | Get It Magazine
and Digital publications | Modern Mom | Virgin
Active ?Media 24: Huisgenoot, You and Kuier






SOCIAL MEDIA USE vs. TOTAL POPULATION

SOCIAL MEDIA USER IDENTITIES AS A PERCENTAGE OF THE TOTAL POPULATION [NOTE: USER IDENTITIES MAY NOT REPRESENT UNIQUE INDIVIDUALS)

NORTHERN
AMERICA

CENTRAL
AMERICA

GLOBAL
AVERAGE

@ SOURCES:
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2l MAIN REASONS FOR USING SOCIAL MEDIA

202‘3 PRIMARY REASOMS WHY S0OCIAL MEDIA USERS IN EACH AGE GROUP USE SOCIAL MEDIA PLATFORMS

MOTE GLOBAL OVERVIEW

16 TO 24 YEARS OLD 25TO 34 YEARS OLD 35 TO 44 YEARS OLD 45TO 54 YEARS OLD 55TO 64 YEARS OLD

FRIEMDS & FAMILY

FILL UP SPARE TIME

ARD COMTEMT [E.G, VIDEDS)
SEE TREMIDNMG TOMCS

READ MEWS STORIES

IDEAS: THIMGS TC 0D & BUY
IMFLUEMCERS & CELEBRITIES
FIRD FRODUCTS TO BUY
MAKE MEW COMTACTS

WATCH LIVE STREAMS

@ SOURCE:

FRIEMDMS & FAMILY

FILL LIP SPARE TIME

READ MEWS STORIES

AIND COMNTENT (E.G. VIDEQS)

SEE TREMDIMNG TORCS

IDEAS: THIMGS TO DO & BUY

FIMC PRODUICTS TO BUY

WATCH LIVE STREAMS

SEE COMTEMT FROM BRAMDS

WATCH OF FOLLOW SPORTS

FRIEMDS & FAMILY

READ MEWS STORIES

FILL P SPARE TIME

FIMD COMTEMT [EG, VIDEQS]

SEE TREMDIMG TORICS

Fird0 FRODUCTS TO BUY

IDEAS: THINGS TO 0O & BUY

WATCH UVE STREAMS

ACTIVITIES FOR WORE

SHARE & DISCUSS OPIMICMS

FRIEFCNS 8 FAMILY

READ MEWS STORIES

FILL LIP SPARE TIME

FIMD COMTENT [EG. VIDEQS|

FIrD PRODUCTS TO BLY

SEE TREMDIMG TOFICS

DEAS: THIMGS TO DO & BUY

SHARE & DISCUSS OPIMICIMNS

ACTIVITIES FOR WORK

MAKE REW COMTACTS

COMPARABILITY:

FRIEMDS & FaMILY

READ MEWS STORIES

FILL UP SPARE TIME

FIRD: PROGUCTS TO BLY

FIRD COMTEMT [EG. VIDEOS]

SHARE & DISCUSS OPIMICHS

DEAS: THIMGS TO DO & BUY

SEE TREMDING TOPICS

FIRD LIKE-MIMDED PEGPLE

MAKE REW COMTACTS

are, . <O>Mel
S eltwater




16 TO 24 YEARS OLD 25 TO 34 YEARS OLD 35 TO 44 YEARS OLD

FRIEMDYS & FAMILY dd.23% FRIEFMCS & FAMILY d4.5% FRIEMCS & FAMILY 4B

FILL LIP SPARE TIME 41.8% FILL LIP SPARE TIME 38.2% *F-!E.-ﬁ.[} MEWS STORIES 36.5%

FAMD CONTEMT [EG. VIDEQS]  33.4% *REAE MEWS STORIES 34.4% FILL LUP SPARE TIME 35.9%

SEE TREMNDING TORCS 31.0% HMND CONTEMT (EG, VIDEDS]  31.3% FIRD COMNTEMT [EG, VIDEDS]  27.9%
*

READ NEWS STORIES 30.1% 3EE TREMDING TOMCS £9.B% SEE TREMDIMNG TORMCS 27.4%

IDEAS: THINGS TO DO & BLUY  25.7% IDEAS: THIMGS TO DO & BUY 272% FIMD PRODUCTS TO BUY 26.3%

30% = 1h00




Estimated audience size (i)

25,000,000-29,500,000

Age & gender (5)

' &

20%

0% IIIIIII'IIII. |IIIII|IIIII| IIIIII'IIIIII lIIIIlIIIIIII llllll---: lllll'lllllll

18-24 25-34 35-44 45-54 55-64 65+

B women B ven

76.4% 23.6%




Top towns/cities

Cape Town, Western Cape
T 13.35%

Pretoria, South Africa
TS T7.38%

Durban, KwaZulu-Natal
T B.24%

Johannesburg
A 4.9%

Soweto, Gauteng
. 3.91%

Port Elizabeth, Eastern Cape
A, 2.65%

Bloemfontein, Free State

A 1.82%

Polokwane
I 1.62%

Roodepoort, Gauteng
B 1.61%

Centurion, Gauteng
. 1.58%
10% = 2.5 mil



Top Pages (i)

Pick n Pay in Supermarke

Trevor Noah in Comedian

12.2%

Bl Phakathi in Public figure
11.46%

News24.com in Media/news company

10.72%
Truworths Fashion in Glothi m
| 10.39%
Clicks in Heal
10.32%
WOOLWORTHS in Supermirket/Convenience store
10.03%

Mr Price in Clothing (brand)

9.91%

Checkers in Supermarket/Convenience store

9.79%

eNCAnews in Broadcasting & media prog
9.45%

13.78%



CEP of Socidl

Dairy Gives You Go

51K likes « 52K followers

€ Message iy Liked Q_ Search




Video
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